
FINAL GRAPHIC KIT

https://drive.google.com/drive/folders/1ifDJlSjkyoaBdVXtz3DA3KhODwggwtwS?usp=sharing
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Welcome to the EWC 26 Brand Guidelines.
This is a visual guide to the assets
that will be used across all EWC 26 

tournament touchpoints.
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LOGO FILES

https://drive.google.com/drive/folders/1SV_y8LBrf2lTe-szruy0hAeQJqn5a4O7?usp=drive_link
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CORE PRIMARY LOGO EWC 26

THIS IS THE PRIMARY LOGO PRIMARY LOGO 
FOR THE EWC 26 TOURNAMENT.

PLEASE USE THIS LOGO ON ALL SMALLER BRANDING 
INSTANCES INCLUDING WITHIN SHAPE LANGUAGE 
AND PAGE FURNITURE.

WHILST THIS IS THE CORE LOGO, IT CANNOT BE USED 
WITH PARTNERSHIP / GAME LOGO LOCK UPS, IN THOSE 
INSTANCES WE ALWAYS REFER TO THE THE BRAND WITHOUT 
THE ADDITIONAL YEAR. 

LOGO FILES

https://drive.google.com/drive/folders/11PJMCCOei0tea1wG6QHPzsqOR4TwJb0M
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CORE PRIMARY LOGO EWC 26 
W/CLEARANCE AREA

THIS IS THE PRIMARY LOGO PRIMARY LOGO 
FOR THE EWC 26 TOURNAMENT.

PLEASE USE THIS LOGO ON ALL SMALLER BRANDING 
INSTANCES INCLUDING WITHIN SHAPE LANGUAGE 
AND PAGE FURNITURE.

WHILST THIS IS THE CORE LOGO, IT CANNOT BE USED 
WITH PARTNERSHIP / GAME LOGO LOCK UPS, IN THOSE 
INSTANCES WE ALWAYS REFER TO THE THE BRAND WITHOUT 
THE ADDITIONAL YEAR. 

LOGO CLEARANCE GUIDE

LOGO FILES

https://drive.google.com/drive/folders/1SV_y8LBrf2lTe-szruy0hAeQJqn5a4O7?usp=drive_link


EWC 26 10

BRAND GUIDELINES ESPORTS WORLD CUP FOUNDATION

CORE PRIMARY LOGO EWC 26 STROKE
W/CLEARANCE AREA

THE OUTLINE STROKE VERSION OF THE EWC 26 LOGO
IS CONSIDERED THE MORE EXPRESSIVE VERSION.

THIS SHOULD BE LIMITED TO INSTANCES WHERE 
THE LOGO CAN BE USED AT A LARGER SCALE OR ON 
INSTANCES LIKE APPAREL AND MERCH.

THIS CAN BE USED OVER GRADIENT 
AND FILL BACKGROUNDS.

LOGO CLEARANCE GUIDE

LOGO FILES

https://drive.google.com/drive/folders/1SV_y8LBrf2lTe-szruy0hAeQJqn5a4O7?usp=drive_link
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CORE PRIMARY LOGO EWC 26 EXPRESSIVE
W/CLEARANCE AREA

THIS IS THE EXPRESSIVE VERSION OF THE EWC 26 LOGO 
INCLUDING THE GRADIENT. 

PLEASE USE THIS WITHIN MERCHANDISE 
AND OTHER SIMILAR INSTANCES.

THIS SHOULD ONLY BE USED WHEN POSITIONED 
OVER A SOLID FILL BACKGROUND. 

NEVER USE A GRADIENT LOGO OVER OTHER GRADIENT 
VISUAL ASSETS. THIS IS TO ENSURE FULL LEGIBILITY
OF THE LOGO.

LOGO CLEARANCE GUIDE

LOGO FILES

https://drive.google.com/drive/folders/1SV_y8LBrf2lTe-szruy0hAeQJqn5a4O7?usp=drive_link
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SOLID FILL MONOCHROME 26 LOGO STROKE FILL MONOCHROME 26 LOGO GRADIENT FILL  26 LOGO

THE EWC 26
ISOLATED NUMBERS

THIS IS THE EXPRESSIVE 26 LOGO. 
PLEASE USE THIS FOR MERCHANDISE APPLICATIONS ONLY. 

• SHOULD BE PREDOMINANTLY USED

• USED FOR SMALLER INSTANCES OF LOCKUP

• CAN BE USED ON GRADIENT OR FLAT COLOUR BG’S

• CAN BE USED ON LARGER APPLICATIONS.

• PREDOMINANTLY USED ON MERCH & APPAREL

•  SHOULD BE PREDOMINANTLY USED

• CAN ONLY BE USED ON FLAT COLOUR BG’S

LOGO FILES

https://drive.google.com/drive/folders/1SV_y8LBrf2lTe-szruy0hAeQJqn5a4O7?usp=drive_link
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CORE PRIMARY LOGO EWC 26

OFF-WHITE ON CHARCOAL BLACKCHARCOAL BLACK ON OFF-WHITE OFF-WHITE ON GRADIENT OFF-WHITE & GRADIENT ON CHARCOAL BLACK
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CORE PRIMARY LOGO
EWC ABBREVIATED

THIS IS THE ABBREVIATED PRIMARY LOGO FOR EWC. 

THIS VERSION SHOULD BE USED IN LARGER INSTANCES 
TO CREATE IMPACT WITH THE LOGO.

LOGO CLEARANCE GUIDE
LOGO FILES

https://drive.google.com/drive/folders/1SV_y8LBrf2lTe-szruy0hAeQJqn5a4O7?usp=drive_link
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SECONDARY LOGO
FULL WORDMARK LOCKUP

THIS IS THE FULL EWC BRAND WORDMARK. PLEASE ONLY 
USE THIS IN WIDER APPLICATION EXAMPLES WITH MINIMAL 
VISUAL ASSETS IN USE. THIS INCLUDES WIDE BILLBOARDS, 
SOCIAL MEDIA BANNERS AND SIMILAR WIDTH EXAMPLES.

USE THE SECONDARY LOGO ON MERCH AND APPAREL.

‘ESPORTS WORLD CUP’ SHOULD NEVER BE TYPED OUT USING 
OUR BRAND FONTS. WHEN REQUIRED, THE LOGO MARK 
SHOULD BE USED.

LOGO CLEARANCE GUIDE

LOGO FILES

https://drive.google.com/drive/folders/1SV_y8LBrf2lTe-szruy0hAeQJqn5a4O7?usp=drive_link


EWC 26 17

BRAND GUIDELINES ESPORTS WORLD CUP FOUNDATION

CHAMPIONSHIP WEEKEND 
TYPOGRAPHY

FOR THE CHAMPIONSHIP WEEKENDS, 
THERE IS AN TYPE LOCKUP TO USE ON LAYOUTS.

LOGO FILES

https://drive.google.com/drive/folders/1SV_y8LBrf2lTe-szruy0hAeQJqn5a4O7?usp=drive_link
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LOGO OVERVIEW

HERE IS AN OVERVIEW OF THE ABOVE LOGOS, AND THE 
DIFFERENT COMBINATIONS FOR 2026

SECONDARY LOGOS
EWC ABBREVIATED LOGO

PRIMARY LOGO
EWC 26

SECONDARY LOGOS
26 

SECONDARY LOGOS
FULL WORDMARK

LOGO FILES

https://drive.google.com/drive/folders/1SV_y8LBrf2lTe-szruy0hAeQJqn5a4O7?usp=drive_link
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LOGO MISUSE

SOME BASIC RULES ON THE LOGO. 
ONLY USE THE LOGO FILES UPLOADED TO THE SHARED DRIVE, 
DO NOT CREATE ANY ADDITIONAL BESPOKE OPTIONS.

     

DO NOT ADJUST THE SCALING OF THE 
LOGO COMPONENTS

DO NOT INCREASE THE LEADING DO NOT ADJUST THE LOGO ALIGNMENT DO NOT STRETCH THE LOGO

DO NOT ADJUST THE STROKE WIDTHS DO NOT ROTATE THE LOGO DO NOT CHANGE THE ORIENTATION OF 
THE LOGO LOCKUP

DO NOT CREATE NEW VARIATIONS ON 
THE LOGO
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LOGO LOCKUP FILES

https://drive.google.com/drive/folders/1wssGlPlPSXjYHC2NQQz-FequWQIs4mPe?usp=drive_link


EWC 26 22

BRAND GUIDELINES ESPORTS WORLD CUP FOUNDATION

EWC 26 GAME IPs

ALL IP GAME LOGOS FROM EWC 26.

LOGO LOCKUP FILES

https://drive.google.com/drive/folders/1Ic6nxsl2O93OOMfs4balyKhitvMRx29v?usp=drive_link
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PRIMARY EWC 
PARTNERSHIP LOCKUPS

SPACE FOR
IP LOGOS

THE PRIMARY LOCKUPS USED ACROSS ALL LAYOUTS UTILISE 
THE GAME IP LOGO AND THE ABBREVIATED EWC LOGO. THIS 
ENSURES CLARITY OF INFORMATION. 

THIS SHOULD NEVER INCLUDE THE 26. 

LOGO LOCKUP FILES

https://drive.google.com/drive/folders/1wssGlPlPSXjYHC2NQQz-FequWQIs4mPe?usp=drive_link
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PRIMARY EWC PARTNERSHIP 
LOCKUPS HORIZONTAL 

THE HORIZONTAL LOCKUP SYSTEM ENSURES 
ALL IP LOGOS WORK ALONGSIDE THE EWC LOCKUP
IN A CONSISTENT MANNER.

THESE SHOULD BE USED WITHIN LAYOUTS WHEN
THE FOCUS INVOLVES A SPECIFIC IP.

ENSURE EFFICIENT USE OF SPACE AND 
TO AVOID CROWDING OF VISUAL ASSETS. 

SPACE FOR
IP LOGOS

LOGO LOCKUP FILES

https://drive.google.com/drive/folders/1wssGlPlPSXjYHC2NQQz-FequWQIs4mPe?usp=drive_link
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ALL IP’S FROM EWC 26

PRIMARY EWC PARTNERSHIP 
LOCKUPS HORIZONTAL 
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PRIMARY EWC PARTNERSHIP 
LOCKUPS VERTICAL 

THE VERTICAL LOCKUP SYSTEM ENSURES 
ALL IP LOGOS WORK ALONGSIDE THE EWC LOCKUP
IN A CONSISTENT MANNER.

THESE SHOULD BE USED WITHIN LAYOUTS WHEN
THE FOCUS INVOLVES A SPECIFIC IP.

ENSURE EFFICIENT USE OF SPACE AND 
TO AVOID CROWDING OF VISUAL ASSETS. 

LOGO LOCKUP FILES

https://drive.google.com/drive/folders/1wssGlPlPSXjYHC2NQQz-FequWQIs4mPe?usp=drive_link
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PRIMARY EWC PARTNERSHIP 
LOCKUPS VERTICAL 
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( WITH ESPORTS WORLD CUP WORDMARK )
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SECONDARY EWC
PARTNERSHIP LOCKUPS

A FULL WORDMARK VERSION OF THE LOCKUP IS AVAILABLE.

THESE SHOULD ONLY BE USED IN ISOLATION  ON LAYOUTS 
WHERE THERE ISN’T MUCH INFORMATION OR CONTENT.

LOGO LOCKUP FILES

https://drive.google.com/drive/folders/1wssGlPlPSXjYHC2NQQz-FequWQIs4mPe?usp=drive_link
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SECONDARY EWC PARTNERSHIP 
WORDMARK LOCKUPS HORIZONTAL 

A HORIZONTAL LOCKUP SYSTEM TO ENSURE ALL 
IP LOGOS WORK ALONGSIDE THE EWC WORDMARK 
CONSISTENTLY.

PLEASE USE THESE SECONDARY EXAMPLES IN WIDER OR 
LARGER  LAYOUT EXAMPLES WHERE LESS VISUAL ASSETS 
ARE IN USE.

LOGO LOCKUP FILES

https://drive.google.com/drive/folders/1wssGlPlPSXjYHC2NQQz-FequWQIs4mPe?usp=drive_link
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EWC PARTNERSHIP 
LOCKUPS HORIZONTAL 
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SECONDARY EWC PARTNERSHIP 
WORDMARK LOCKUPS VERTICAL 

A VERTICAL LOCKUP SYSTEM TO ENSURE ALL IP LOGOS 
WORK ALONGSIDE THE EWC WORDMARK CONSISTENTLY.

PLEASE USE THESE SECONDARY EXAMPLES IN WIDER OR 
LARGER  LAYOUT EXAMPLES WHERE LESS VISUAL ASSETS 
ARE IN USE.

 

LOGO LOCKUP FILES

https://drive.google.com/drive/folders/1wssGlPlPSXjYHC2NQQz-FequWQIs4mPe?usp=drive_link
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EWC PARTNERSHIP 
LOCKUPS VERTICAL 
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PRIMARY EWC
SPONSOR LOCKUPS

A FULL WORDMARK VERSION OF THE LOCKUP IS AVAILABLE.

THESE SHOULD ONLY BE USED IN ISOLATION ON LAYOUTS 
WHERE THERE ISN’T MUCH INFORMATION OR CONTENT.

LOGO LOCKUP FILES

https://drive.google.com/drive/folders/1wssGlPlPSXjYHC2NQQz-FequWQIs4mPe?usp=drive_link
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SECONDARY EWC
SPONSOR LOCKUPS

A FULL WORDMARK VERSION OF THE LOCKUP IS AVAILABLE.

THESE SHOULD ONLY BE USED IN ISOLATION ON LAYOUTS 
WHERE THERE ISN’T MUCH INFORMATION OR CONTENT.

LOGO LOCKUP FILES

https://drive.google.com/drive/folders/1wssGlPlPSXjYHC2NQQz-FequWQIs4mPe?usp=drive_link
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EWC PARTNERSHIP 
LOCKUPS HORIZONTAL 
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EWC PARTNERSHIP 
LOCKUPS HORIZONTAL 
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SECONDARY EWC
SPONSOR LOCKUPS

A FULL WORDMARK VERSION OF THE LOCKUP IS AVAILABLE.

THESE SHOULD ONLY BE USED IN ISOLATION ON LAYOUTS 
WHERE THERE ISN’T MUCH INFORMATION OR CONTENT.

LOGO LOCKUP FILES

https://drive.google.com/drive/folders/1wssGlPlPSXjYHC2NQQz-FequWQIs4mPe?usp=drive_link
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SECONDARY EWC
SPONSOR LOCKUPS

A FULL WORDMARK VERSION OF THE LOCKUP IS AVAILABLE.

THESE SHOULD ONLY BE USED IN ISOLATION  ON LAYOUTS 
WHERE THERE ISN’T MUCH INFORMATION OR CONTENT.

LOGO LOCKUP FILES

https://drive.google.com/drive/folders/1wssGlPlPSXjYHC2NQQz-FequWQIs4mPe?usp=drive_link
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EWC PARTNERSHIP 
LOCKUPS HORIZONTAL 
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EWC PARTNERSHIP 
LOCKUPS HORIZONTAL 
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TYPOGRAPHY

https://drive.google.com/drive/folders/1JontuXiZAUSXJOs2Ob4ahwCWyj1x0cH_?usp=drive_link
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HEADING

SUBHEADING

LABEL 1 LABEL 2
BOLD

PULL QUOTE

BODY COPY 1

XNARROW BOLD

MEDIUM

REGULAR

NARROW MEDIUM

LIGHT

TYPOGRAPHY 
BREAKDOWN

SECONDARY HEADING
NARROW BOLD

TYPOGRAPHY

https://drive.google.com/drive/folders/1JontuXiZAUSXJOs2Ob4ahwCWyj1x0cH_?usp=drive_link
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TYPOGRAPHY IN USE

HEADING: GEAR XNARROW BLACK

BODY COPY 1: GEAR REGULAR

LABEL 2: GEAR BOLD (PAGE FURNITURE)

THIS IS A TYPICAL HEADLINE LAYOUT SHOWING HOW FONTS 
ARE USED AND IN WHAT INSTANCES.

REFER TO THE PREVIOUS SLIDE FOR A BREAKDOWN OF EACH 
OF THESE FONTS. 

TYPOGRAPHY

https://drive.google.com/drive/folders/1JontuXiZAUSXJOs2Ob4ahwCWyj1x0cH_?usp=drive_link
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TYPESETTING

THERE ARE TWO HEADLINES TO USE FOR THE EWC 26 
GRAPHIC KIT. FOLLOW THESE TYPESETTING RULES WHEN 
APPLYING ALL HEADLINES

THIS EXAMPLE IS FOR THE PRIMARY HEADING

LEADING: 71.5% OF POINT SIZE

KERNING: 0

TYPOGRAPHY

https://drive.google.com/drive/folders/1JontuXiZAUSXJOs2Ob4ahwCWyj1x0cH_?usp=drive_link
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TYPOGRAPHY IN USE

LEADING: 74% OF POINT SIZE

KERNING: -4

THERE ARE TWO HEADLINES TO USE FOR THE EWC 26 
GRAPHIC KIT. FOLLOW THESE TYPESETTING RULES WHEN 
APPLYING ALL HEADLINES

THIS EXAMPLE IS FOR THE SECONDARY HEADING

TYPOGRAPHY

https://drive.google.com/drive/folders/1JontuXiZAUSXJOs2Ob4ahwCWyj1x0cH_?usp=drive_link


EWC 26 47

BRAND GUIDELINES ESPORTS WORLD CUP FOUNDATION

HEADINGS

THERE ARE TWO HEADLINES TO USE FOR THE EWC 26 
GRAPHIC KIT.

FOR LONGER COPY EXAMPLES, THE SECONDARY HEADING 
FONT SHOULD BE USED TO MAINTAIN LEGIBILITY. FOR 
SHORTER HEADINGS PLEASE USE THE PRIMARY HEADING 
FONT FOR MAXIMUM IMPACT.

THE GRADIENT MAY ONLY BE CROPPED INTO THE PRIMARY 
HEADING AND NEVER THE SECONDARY HEADING FONT.

SECONDARY HEADING PRIMARY HEADING

ALL HEADLINES ARE CENTRALLY ALIGNED ALL HEADLINES ARE CENTRALLY ALIGNED

TYPOGRAPHY

https://drive.google.com/drive/folders/1JontuXiZAUSXJOs2Ob4ahwCWyj1x0cH_?usp=drive_link
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LOCKUPS

THIS IS AN EXAMPLE OF A TYPICAL LOCKUP FROM THE 
PLAYER HIGHLIGHT LAYOUT

THIS SHOWS THE SCALE DIFFERENCES BETWEEN HEADINGS 
AND SUBHEADINGS AND TEAM LOGOS

TYPOGRAPHY

https://drive.google.com/drive/folders/1JontuXiZAUSXJOs2Ob4ahwCWyj1x0cH_?usp=drive_link
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THIS IS AN EXAMPLE OF A TYPICAL LOCKUP FROM THE 
PLAYER HIGHLIGHT LAYOUT

THIS SHOWS THE SCALE DIFFERENCES BETWEEN HEADINGS 
AND SUBHEADINGS AND TEAM LOGOS

LOCKUPS

TYPOGRAPHY

https://drive.google.com/drive/folders/1JontuXiZAUSXJOs2Ob4ahwCWyj1x0cH_?usp=drive_link
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HEADING

SUBHEADING

LABEL 1

LABEL 2

PULL QUOTE

BODY COPY 1

BOLD

TYPOGRAPHY 
BREAKDOWN ARABIC

BOLD

BOLD

BOLD

BOLD

BOLD

PRIMARY
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COLOR

https://drive.google.com/drive/folders/1M4SoKdmC3OfdEF69hSfwD4E0zN9zpf0e?usp=drive_link


EWC 26 52

BRAND GUIDELINES ESPORTS WORLD CUP FOUNDATION

EWC COLOUR 
BREAKDOWN 

THE ESPORTS WORLD CUP 
COLOUR PALETTE FOR 2026. OFF-WHITE

HEX: #F7F7F7
RGB: 247, 247, 247
CMYK: 2, 1, 1, 0
PANTONE: USE WHITE OF PAPER

OR, PANTONE 7541 C
 

GOLD

HEX: #D1B26E
RGB: 209, 178, 110
CMYK: 19, 27, 67, 0
PANTONE: PANTONE 10403 C

CHARCOAL BLACK

HEX: #231F20
RGB: 35, 31, 32
CMYK: 70, 67, 64, 74
PANTONE: PANTONE BLACK 2 C

ORANGE

HEX: #FF3600
RGB: 255, 54, 0
CMYK: 0, 91, 100, 0
PANTONE: BRIGHT RED C 

PRIMARY COLOUR PALETTE ACCENT COLOUR

OFF-WHITE USAGE: 

TO BE USED FOR BACKGROUND 
COLOUR, PAGE FURNITURE, 
TYPE, NOTCH DETAILS, LOGO 
AND GRADIENT ONLY.

CHARCOAL BLACK: 

TO BE USED FOR BACKGROUND 
COLOUR, PAGE FURNITURE, 
TYPE, NOTCH DETAILS AND 
LOGO ONLY.

GOLD USAGE: 

GOLD TO BE USED AS A 
GRADIENT, ONLY. 
CANNOT BE USED AS 
A FLAT COLOUR.

ORANGE USAGE: 

ORANGE TO BE USED AS A 
GRADIENT, ONLY. 
CANNOT BE USED AS 
A FLAT COLOUR.

COLOR

https://drive.google.com/drive/folders/1M4SoKdmC3OfdEF69hSfwD4E0zN9zpf0e?usp=drive_link
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COLOR RATIO

THIS PALETTE SHOWS THE RATIO OF COLOR USAGE 
AND WHAT COLORS SHOULD BE SEEN MORE 
PREDOMINANTLY THROUGHOUT THE EWC GRAPHIC 
KIT LAYOUTS.

70
%

20%10%

OFF-WHITE
ORANGE/GOLD/
OFF WHITE GRADIENT CHARCOAL BLACK

COLOR

https://drive.google.com/drive/folders/1M4SoKdmC3OfdEF69hSfwD4E0zN9zpf0e?usp=drive_link
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GOLD OFF WHITEORANGE
EWC GRADIENT
 

GRADIENT MUST ALWAYS BE GOLD TO ORANGE TO 
OFF WHITE, LEFT TO RIGHT. NO OTHER COLOUR CAN 
BE USED TO MAKE A GRADIENT.

GRADIENT CAN BE USED:
- HEADLINE TYPE
- LARGER SCALED LOGOS

GRADIENT CANNOT BE USED FOR:
- MAIN BACKGROUND COLOUR
- TYPE
- SMALLER SCALED LOGOS
- SHAPE LANGUAGE
- BACKGROUND COLOUR

COLOR

https://drive.google.com/drive/folders/1M4SoKdmC3OfdEF69hSfwD4E0zN9zpf0e?usp=drive_link
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GRADIENT TREATMENT

THERE ARE TWO VERSIONS OF THE GRADIENT 
TREATMENTS TO USE WITHIN THE GRAPHIC KIT, AND 
THEY NEED TO BE USED AT SPECIFIC MOMENTS.

- GRADIENT TREATMENT WITH NOISE 
TEXTURE SHOULD BE USED ON LAYOUTS 
WITH LARGER HEADLINES. REFER TO THE 
NEXT SLIDE FOR AN EXAMPLE OF THIS IN 
USE

- THE GRADIENT TREATMENT WITHOUT NOISE 
TEXTURE SHOULD BE USED FOR SMALLER 
LAYOUT DEVICES LIKE THE KEY ICON OR 
HIGHLIGHT BARS. THIS IS TO ENSURE THE 
NOISE TEXTURE DOES NOT INTERFERE WITH 
THE LEGIBILITY OF ANY OVERLAID TEXT. 
REFER TO THE THE NEXT SLIDE FOR AN 
EXAMPLE OF THIS IN USE

GRADIENT TREATMENT WITH NOISE TEXTURE GRADIENT TREATMENT WITHOUT  NOISE TEXTURE
COLOR

https://drive.google.com/drive/folders/1M4SoKdmC3OfdEF69hSfwD4E0zN9zpf0e?usp=drive_link
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GRADIENT TREATMENT

LAYOUT EXAMPLE WHEN THE TEXTURED GRADIENT
MAY BE USED

GRADIENT TREATMENT WITHOUT  NOISE TEXTURE

THESE LAYOUTS SHOW EXAMPLES OF WHERE TO USE 
THE GRADIENT WITH AND WITHOUT TEXTURE.

THE GRADIENT MAY BE USED ON LARGE INSTANCES 
LIKE HEADLINE CROPS (LEFT EXAMPLE).

IN SMALLER INSTANCES WHERE COPY IS OVERLAID; 
PLEASE USE THE GRADIENT WITHOUT THE TEXTURE 
TO AVOID LEGIBILITY ISSUES.

COLOR

https://drive.google.com/drive/folders/1M4SoKdmC3OfdEF69hSfwD4E0zN9zpf0e?usp=drive_link
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GRADIENT TREATMENT PLACEMENT
HEADLINE TYPE 

THE CROP OF THE GRADIENT WILL VARY DEPENDING 
ON WHETHER A DARK OR LIGHT BACKGROUND IS 
BEING USED AND TO ENSURE LEGIBILITY REMAINS THE 
SAME. 

GRADIENT SHIFTS ON LIGHTER BACKGROUND
COLOR

https://drive.google.com/drive/folders/1M4SoKdmC3OfdEF69hSfwD4E0zN9zpf0e?usp=drive_link
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GRADIENT TREATMENT PLACEMENT
LOGO

THE CROP OF THE GRADIENT WILL VARY DEPENDING 
ON WHETHER A DARK OR LIGHT BACKGROUND IS 
BEING USED AND TO ENSURE LEGIBILITY REMAINS THE 
SAME. 

GRADIENT SHIFTS ON LIGHTER BACKGROUND
COLOR

https://drive.google.com/drive/folders/1M4SoKdmC3OfdEF69hSfwD4E0zN9zpf0e?usp=drive_link
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GRADIENT 
TREATMENT PLACEMENT

WHEN USING THE GRADIENT AVOID USING THE OFF 
WHITE IN LIGHTER LAYOUTS AS IT BECOMES 
DIFFICULT TO READ.

USING JUST THE GOLD/ORANGE FROM THE GRADIENT USING THE OFF WHITE WILL AFFECT LEGIBILITY
COLOR

https://drive.google.com/drive/folders/1M4SoKdmC3OfdEF69hSfwD4E0zN9zpf0e?usp=drive_link
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GRADIENT TREATMENT 
DO’S 

USAGE RULES WHEN APPLYING THE GRADIENT 
TREATMENT. THIS IS TO ENSURE LEGIBILITY AND TO 
PRESERVE THE TREATMENT EFFECTS APPEARANCE.

GRADIENT TREATMENT ONLY TO BE USED ON
- HEADLINE TYPE 
- LARGER SCALED LOGOS.

TREATMENT USED ON HEADLINE TYPE TREATMENT USED ON LARGER SCALED LOGOS
COLOR

https://drive.google.com/drive/folders/1M4SoKdmC3OfdEF69hSfwD4E0zN9zpf0e?usp=drive_link
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GRADIENT TREATMENT 
DON’TS  

GRADIENT TREATMENT CANNOT BE USED ON 
- MAIN BACKGROUND COLOUR
- TYPE
- SMALLER SCALED LOGOS
- SHAPE LANGUAGE
- BACKGROUND COLOUR

TREATMENT NOT TO BE USED ON SMALLER 
SCALED LOGOS

TREATMENT NOT TO BE USED ON BODY COPY
COLOR

https://drive.google.com/drive/folders/1M4SoKdmC3OfdEF69hSfwD4E0zN9zpf0e?usp=drive_link
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LAYOUTS WITH LIGHT BACKGROUNDS SHOULD BE USED IN COMPETITIVE 
TOURNAMENT EXAMPLES. THIS INCLUDES DURING THE CHAMPIONSHIP 

WEEKEND, ALL GROUP STAGES AND EARLY TOURNAMENT STAGES. 

AS YOU WILL SEE IN LATER LAYOUTS, WE HAVE 
TWO DISTINCT APPROACHES TO COLOUR. LIGHT 
AND DARK.

DARK LAYOUTS LIGHT LAYOUTS

LAYOUTS WITH DARK BACKGROUNDS SHOULD BE USED FOR 
NON-COMPETITIVE TOURNAMENT INSTANCES. THIS INCLUDES LAYOUTS 

LIKE HEADLINE, LOGO OR KV CONTENT. 

LIGHT AND DARK LAYOUTS

COLOR

https://drive.google.com/drive/folders/1M4SoKdmC3OfdEF69hSfwD4E0zN9zpf0e?usp=drive_link
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LIGHT AND DARK LAYOUTS

FOR THE EWC 26 GRAPHIC KIT, THE COLOR VARIATION 
IN LAYOUTS IS DETERMINED BY THE 3D BACKGROUND.

DARKER 3D BACKGROUNDS SHOULD BE USED 
PREDOMINANTLY THROUGHOUT THE GRAPHIC KIT. 

WHEN IT IS A CHAMPIONSHIP WEEKEND, THE LIGHTER 
3D BACKGROUNDS SHOULD BE IN USE TO HIGHLIGHT 
THE SHIFT IN THE TOURNAMENT STATUS. 

PLEASE FOLLOW THE RULES HIGHLIGHTED ON THIS 
SLIDE TO BUILD A LAYOUT FOR LIGHT OR DARK 
LAYOUTS

DARK LAYOUT EXAMPLE

LIGHT LAYOUT EXAMPLE

- DARK BACKGROUNDS SHOULD
ALWAYS INCLUDE:

- LIGHT HEADLINES
- LIGHT PAGE FURNITURE
- LIGHT LOGO LOCKUP

- TABLES SHOULD APPEAR THE
SAME REGARDLESS OF LIGHT OR 
DARK

- DARK BACKGROUNDS SHOULD
ALWAYS INCLUDE:

- DARK HEADLINES
- DARK PAGE FURNITURE
- DARK LOGO LOCKUP

- TABLES SHOULD APPEAR THE
SAME REGARDLESS OF LIGHT OR 
DARK

COLOR

https://drive.google.com/drive/folders/1M4SoKdmC3OfdEF69hSfwD4E0zN9zpf0e?usp=drive_link
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PAGE FURNITURE

https://drive.google.com/drive/folders/1I4CbjmMNfssDvxxOMbaeO-DlQRKM37vz?usp=drive_link
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9x16

4x5

16x9

PAGE FURNITURE

PAGE FURNITURE HAS BEEN DESIGNED TO 
BRING TOUCHES OF EWC BRANDING IDENTITY 
TO LAYOUTS.

PAGE FURNITURE

https://drive.google.com/drive/folders/1I4CbjmMNfssDvxxOMbaeO-DlQRKM37vz?usp=drive_link
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SHAPE LANGUAGE

https://drive.google.com/drive/folders/1ENRql59Ja4tO1f1ziShtU2REcMaGYrWE?usp=drive_link
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SHAPE LANGUAGE ORIGIN

ALL SHAPE LANGUAGE WITHIN THE EWC 26 
GRAPHIC KIT IS DERIVED FROM THE KEY ICON 
AS ILLUSTRATED HERE. 

THE ANGLES ARE ALWAYS CONSISTENT TO 
THE ICON SHAPE, ONLY THE HEIGHT AND 
WIDTH OF THE SHAPE LANGUAGE SHIFTS 
DEPENDING ON THE LAYOUT USED.(I.E THE 
SHAPE LANGUAGE IS WIDER ON 16X9 LAYOUT 
EXAMPLES). 

NEVER ALTER THE ANGLE OF THE SHAPE 
LANGUAGE SIDES, THIS IS AN ESSENTIAL 
AND RECOGNISABLE CORE DETAIL OF THE 
EWC BRAND.

SHAPE LANGUAGE EXAMPLE SHAPE LANGUAGE IN USE

KEY ICON

4X5 EXAMPLE

16X9 EXAMPLE

SHAPE LANGUAGE 
WIDTH EXAMPLES

SHAPE LANGUAGE

https://drive.google.com/drive/folders/1ENRql59Ja4tO1f1ziShtU2REcMaGYrWE?usp=drive_link
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SHAPE LANGUAGE
FULL BLEED LOWER VERSION

9x16

4x5

16x9

SHAPE LANGUAGE

https://drive.google.com/drive/folders/1ENRql59Ja4tO1f1ziShtU2REcMaGYrWE?usp=drive_link
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9x16

4x5

16x9

SHAPE LANGUAGE 
FULL BLEED LOWER VERSION

SHAPE LANGUAGE

https://drive.google.com/drive/folders/1ENRql59Ja4tO1f1ziShtU2REcMaGYrWE?usp=drive_link
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9x16

4x5

16x9

SHAPE LANGUAGE 
V1

SHAPE LANGUAGE

https://drive.google.com/drive/folders/1ENRql59Ja4tO1f1ziShtU2REcMaGYrWE?usp=drive_link
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9x16

4x5

16x9

SHAPE LANGUAGE 
V1

SHAPE LANGUAGE

https://drive.google.com/drive/folders/1ENRql59Ja4tO1f1ziShtU2REcMaGYrWE?usp=drive_link
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9x16

4x5

16x9

SHAPE LANGUAGE 
UPPER NOTCH

SHAPE LANGUAGE

https://drive.google.com/drive/folders/1ENRql59Ja4tO1f1ziShtU2REcMaGYrWE?usp=drive_link
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9x16

4x5

16x9

SHAPE LANGUAGE 
UPPER NOTCH

SHAPE LANGUAGE

https://drive.google.com/drive/folders/1ENRql59Ja4tO1f1ziShtU2REcMaGYrWE?usp=drive_link


3D ASSETS

https://drive.google.com/drive/folders/18Cph4xRSCUFEJsA2Yix4wOPQ7o5rQwOi?usp=drive_link
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3D ASSETS

https://drive.google.com/drive/folders/18Cph4xRSCUFEJsA2Yix4wOPQ7o5rQwOi?usp=drive_link
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KEY VISUAL TROPHY

FOR HERO POSTERS THAT REQUIRE
VISUALS OF THE TROPHY. THIS IS THE HERO
IMAGE FOR 2026.

3D ASSETS

https://drive.google.com/drive/folders/18Cph4xRSCUFEJsA2Yix4wOPQ7o5rQwOi?usp=drive_link


EWC 26 78

BRAND GUIDELINES ESPORTS WORLD CUP FOUNDATION

KEY VISUAL TOKEN

FOR HERO POSTERS THAT REQUIRE
VISUALS OF THE KEY. THIS IS THE HERO
IMAGE FOR 2026.

3D ASSETS

https://drive.google.com/drive/folders/18Cph4xRSCUFEJsA2Yix4wOPQ7o5rQwOi?usp=drive_link
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3D ASSETS

https://drive.google.com/drive/folders/18Cph4xRSCUFEJsA2Yix4wOPQ7o5rQwOi?usp=drive_link
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3D BACKGROUNDS

3D BACKGROUNDS THAT CAN BE USED
ON LAYOUTS

3D ASSETS

https://drive.google.com/drive/folders/18Cph4xRSCUFEJsA2Yix4wOPQ7o5rQwOi?usp=drive_link
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3D BACKGROUNDS
WHITE BACKGROUNDS

ALTERNATIVE LIGHTER 3D BACKGROUNDS FOR 
LIGHT MODE LAYOUTS.

3D ASSETS

https://drive.google.com/drive/folders/18Cph4xRSCUFEJsA2Yix4wOPQ7o5rQwOi?usp=drive_link
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3D BACKGROUNDS
ADDITIONAL BACKGROUNDS

3D ASSETS

https://drive.google.com/drive/folders/18Cph4xRSCUFEJsA2Yix4wOPQ7o5rQwOi?usp=drive_link
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BREAKDOWN OF THE GLASS EFFECT

HERE IS A BREAKDOWN OF THE GLASS EFFECT AND 
HOW IT SHOULD LOOK WITHIN THE LAYOUTS. THE 
GLASS FRAME WILL ALREADY BE MASKED OUT IN THE 
PSD FILE DO NOT ALTER THIS

3D BACKGROUND 3D BACKGROUND
+

GLASS EFFECT

3D BACKGROUND
+

GLASS EFFECT
+

INFORMATION



EWC 26 85

BRAND GUIDELINES ESPORTS WORLD CUP FOUNDATION

HOW TO USE THE GLASS EFFECT

FOR THE EWC 26 GRAPHIC KIT, SOME LAYOUTS 
UTILISE THE GLASS EFFECT. TO ENSURE THE EFFECTS 
DO NOT GET ALTERED WHEN CHANGING THE 3D 
BACKGROUND, FOLLOW THESE STEPS BELOW TO 
REPLACE THE SMART OBJECT.

OPEN THE PSD, GO TO THE BG LAYER 
AND TO CHANGE THE 3D BG DOUBLE 

CLICK ON EDIT BACKGROUND.

A NEW TAB WILL OPEN, DRAG AND DROP 
THE JPEG OF THE 3D BG YOU ARE 

WANTING TO USE. THEN GO TO 
FILE > SAVE OR COMMAND+S AND 

CLOSE THE TAB.

THE GLASS EFFECT WILL HAVE 
UPDATED IN THE PSD FILE. 
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RENDER 04RENDER 01RENDER 08RENDER 10RENDER 09RENDER 07

ENOUGH DARK TONES IN THE 3D RENDERS TO ENSURE THE  
LEGIBILITY OF THE CONTENT AND LOGO LOCKUPS AREN’T AFFECTED

3D BACKGROUNDS IN USE 3D BACKGROUNDS NOT TO USE

TOO MANY LIGHT TONES IN THE 3D RENDERS WHICH ARE AFFECTING 
THE LEGIBILITY OF THE CONTENT AND LOGO LOCKUPS

HOW TO USE THE GLASS EFFECT
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DO’S AND DON'TS WHEN USING THE GLASS EFFECT

SOME DO’S AND DON’TS TO ENSURE LEGIBILITY AND 
CONSISTENCY WHEN USING/BUILDING THE LAYOUTS.

DO USE
EWC 3D RENDERS (70% OF THE TIME)

DO USE
GAME KV (30% OF THE TIME)
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DO’S AND DON'TS WHEN USING THE GLASS EFFECT

SOME DO’S AND DON’TS TO ENSURE LEGIBILITY AND 
CONSISTENCY WHEN USING/BUILDING THE LAYOUTS.

DONT
USE PLAYER PHOTOGRAPHY UNDERNEATH THE GLASS

OR MASKED INTO THE SHAPE LANGUAGE ON TOP
(THE GLASS EFFECT WILL NOT WORK) 

DONT
USE GAME LOGOS OR SPONSOR LOGOS 

UNDERNEATH THE GLASS



EWC 26 89

BRAND GUIDELINES ESPORTS WORLD CUP FOUNDATION

DO’S AND DON'TS WHEN USING THE GLASS EFFECT

SOME DO’S AND DON’TS TO ENSURE LEGIBILITY AND 
CONSISTENCY WHEN USING/BUILDING THE LAYOUTS.

DO
USE BOTH LIGHT AND DARK 3D RENDERS, ENSURING THE COLOUR

FOR THE INFO IS CORRECT DEPENDING ON THE BACKGROUND.
(REFER TO SLIDE 74 IF UNSURE)
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GAME IPS AND BACKGROUNDS CAN BE USED TO REPLACE THE CORE 
3D BACKGROUNDS.THE PSD TEMPLATE FILES HAVE BEEN SETUP TO 
ENSURE THERE IS ALWAYS A SPLIT OF 70% EWC AND 30% IP.

SPECIFIC GAME IPS WILL BE SUPPLIED BY PUBLISHERS.     
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3D BACKGROUNDS
ADDITIONAL IP BACKGROUNDS

IPS CAN SWAP OUT THEIR BACKGROUNDS 
WITH KEY ART. THE PSD TEMPLATE FILES 
HAVE BEEN SET UP TO ENSURE THERE IS 
ALWAYS A SPLIT OF:

70% EWC
30% IP

IP KEY ART BACKGROUND IP KEY ART BACKGROUND
+

GLASS EFFECT

IP KEY ART BACKGROUND
+

GLASS EFFECT
+

INFORMATION

LAYOUTS

THESE ARE EXAMPLES ONLY
CORRECT AND SPECIFIC GAME IP WILL BE SUPPLIED BY PUBLISHERS.

https://drive.google.com/drive/folders/1xGUTYkIWY2hSAts3WVyffNhWRN2XZXNn?usp=drive_link
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CORRECT AND SPECIFIC GAME IP WILL BE SUPPLIED BY PUBLISHERS.



LAYOUTS

https://drive.google.com/drive/folders/1xGUTYkIWY2hSAts3WVyffNhWRN2XZXNn?usp=drive_link
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BELOW ARE THE VISUAL EXAMPLES
WHICH BRING TOGETHER THE 

CORE ASSETS.
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LAYOUT ALIGNMENT

ALL CORE LAYOUTS WITHIN THE EWC 26 GRAPHIC KIT ARE 
CENTRALLY ALIGNED. MAKE SURE ALL CONTENT USED 
WITHIN THESE LAYOUTS ARE POSITIONED ON A CENTRAL 
AXIS AS SHOWN.

CENTRALLY ALIGNED LAYOUT EXAMPLES

LAYOUTS

https://drive.google.com/drive/folders/1xGUTYkIWY2hSAts3WVyffNhWRN2XZXNn?usp=drive_link
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LAYOUTS

https://drive.google.com/drive/folders/1xGUTYkIWY2hSAts3WVyffNhWRN2XZXNn?usp=drive_link
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OVERVIEW : DARK LAYOUTS
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9x16

OVERVIEW : LIGHT LAYOUTS
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9x16

OVERVIEW : DARK LAYOUTS
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OVERVIEW : LIGHT LAYOUTS
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LAYOUTS

https://drive.google.com/drive/folders/1xGUTYkIWY2hSAts3WVyffNhWRN2XZXNn?usp=drive_link
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EWC TIER ONE :
HEADLINE POSTER 

EWC TIER ONE :
FULL BLEED TROPHY

EWC TIER ONE :
50/50 LOGO +  KV

EWC TIER ONE :
TYPOGRAPHIC 

LAYOUTS

https://drive.google.com/drive/folders/1xGUTYkIWY2hSAts3WVyffNhWRN2XZXNn?usp=drive_link
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EWC TIER ONE :
HEADLINE POSTER 

EWC TIER ONE :
FULL BLEED TROPHY

EWC TIER ONE :
50/50 LOGO +  KV 

EWC TIER ONE :
TYPOGRAPHIC 

LAYOUTS

https://drive.google.com/drive/folders/1xGUTYkIWY2hSAts3WVyffNhWRN2XZXNn?usp=drive_link
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DARK BACKGROUND 
LAYOUTS

9x16

4x5

16x9

LAYOUTS

https://drive.google.com/drive/folders/1xGUTYkIWY2hSAts3WVyffNhWRN2XZXNn?usp=drive_link
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LIGHT BACKGROUND 
LAYOUTS

9x16

4x5

16x9

LAYOUTS

https://drive.google.com/drive/folders/1xGUTYkIWY2hSAts3WVyffNhWRN2XZXNn?usp=drive_link
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9x16

4x5

16x9

DARK BACKGROUND 
LAYOUTS

LAYOUTS

https://drive.google.com/drive/folders/1xGUTYkIWY2hSAts3WVyffNhWRN2XZXNn?usp=drive_link
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9x16

4x5

16x9

LIGHT BACKGROUND 
LAYOUTS

LAYOUTS

https://drive.google.com/drive/folders/1xGUTYkIWY2hSAts3WVyffNhWRN2XZXNn?usp=drive_link
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9x16

4x5

16x9

DARK BACKGROUND 
LAYOUTS

LAYOUTS

https://drive.google.com/drive/folders/1xGUTYkIWY2hSAts3WVyffNhWRN2XZXNn?usp=drive_link
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9x16

4x5

16x9

LIGHT BACKGROUND 
LAYOUTS

LAYOUTS

https://drive.google.com/drive/folders/1xGUTYkIWY2hSAts3WVyffNhWRN2XZXNn?usp=drive_link
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KV 
DARK

9x16

4x5

16x9

LAYOUTS

https://drive.google.com/drive/folders/140N-t_AzsnmUtRaxwhLjTP__SzyBD0pe?usp=drive_link
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9x16

4x5

16x9

KV 
LIGHT

LAYOUTS

https://drive.google.com/drive/folders/140N-t_AzsnmUtRaxwhLjTP__SzyBD0pe?usp=drive_link
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KV V2 
DARK

9x16

4x5

16x9

LAYOUTS

https://drive.google.com/drive/folders/140N-t_AzsnmUtRaxwhLjTP__SzyBD0pe?usp=drive_link
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9x16

4x5

16x9

KV V2 
LIGHT

LAYOUTS

https://drive.google.com/drive/folders/140N-t_AzsnmUtRaxwhLjTP__SzyBD0pe?usp=drive_link
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KV V2 
DARK

9x16

4x5

16x9

LAYOUTS

https://drive.google.com/drive/folders/140N-t_AzsnmUtRaxwhLjTP__SzyBD0pe?usp=drive_link
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9x16

4x5

16x9

KV V2 
LIGHT

LAYOUTS

https://drive.google.com/drive/folders/140N-t_AzsnmUtRaxwhLjTP__SzyBD0pe?usp=drive_link
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9x16

4x5

16x9

FINAL STANDINGS 
DARK

LAYOUTS

https://drive.google.com/drive/folders/1StuhDQtPb4baFSshJavR6p51Qtjur1g8?usp=drive_link


EWC 26 123

BRAND GUIDELINES ESPORTS WORLD CUP FOUNDATION

9x16

4x5

16x9

FINAL STANDINGS LIGHT 
LIGHT

LAYOUTS

https://drive.google.com/drive/folders/1StuhDQtPb4baFSshJavR6p51Qtjur1g8?usp=drive_link
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9x16

4x5

16x9

PLAYER VS PLAYER (PHOTOGRAPHY) 
DARK

LAYOUTS

https://drive.google.com/drive/folders/1gXDUW_0um9ySM6gRmD7ZinjjTFBjZ_lz?usp=drive_link
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9x16

4x5

16x9

PLAYER VS PLAYER (PHOTOGRAPHY) 
LIGHT

LAYOUTS

https://drive.google.com/drive/folders/1gXDUW_0um9ySM6gRmD7ZinjjTFBjZ_lz?usp=drive_link


EWC 26 127

BRAND GUIDELINES ESPORTS WORLD CUP FOUNDATION



EWC 26 128

BRAND GUIDELINES ESPORTS WORLD CUP FOUNDATION

9x16

4x5

16x9

TEAM HIGHLIGHT (LOGO) 
DARK

LAYOUTS

https://drive.google.com/drive/folders/1UGEyRtk7yccDamUlJf42HwBmXqCsSqBM?usp=drive_link
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9x16

4x5

16x9

TEAM HIGHLIGHT (LOGO)
LIGHT

LAYOUTS

https://drive.google.com/drive/folders/1UGEyRtk7yccDamUlJf42HwBmXqCsSqBM?usp=drive_link
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9x16

4x5

16x9

PLAYER VS PLAYER (LOGO) 
DARK

LAYOUTS

https://drive.google.com/drive/folders/1VGjotIstygV3zLzV2YWClBBpf2houafZ?usp=drive_link
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9x16

4x5

16x9

PLAYER VS PLAYER (LOGO) 
LIGHT

LAYOUTS

https://drive.google.com/drive/folders/1VGjotIstygV3zLzV2YWClBBpf2houafZ?usp=drive_link
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9x16

4x5

16x9

PLAYER HIGHLIGHT 
DARK

LAYOUTS

https://drive.google.com/drive/folders/1xPXOxcFce7wKPn2VDyE6DbzxgiDVmpE4?usp=drive_link
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9x16

4x5

16x9

PLAYER HIGHLIGHT 
LIGHT

LAYOUTS

https://drive.google.com/drive/folders/1xPXOxcFce7wKPn2VDyE6DbzxgiDVmpE4?usp=drive_link
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9x16

4x5

16x9

TEAM VS TEAM 
(LOGO) DARK

LAYOUTS

https://drive.google.com/drive/folders/1DN1PuHWDW4gvYNMyrM6ZLqKGfoQflStn?usp=drive_link
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9x16

4x5

16x9

TEAM VS TEAM 
(LOGO) LIGHT

LAYOUTS

https://drive.google.com/drive/folders/1DN1PuHWDW4gvYNMyrM6ZLqKGfoQflStn?usp=drive_link
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TEAM VS TEAM 
(PHOTOGRAPHY) DARK

9x16

4x5

16x9

LAYOUTS

https://drive.google.com/drive/folders/1gFkq0U_iedO4atrqI3-rq3RjRJ0tXl97?usp=drive_link
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TEAM VS TEAM 
(PHOTOGRAPHY) LIGHT

9x16

4x5

16x9

LAYOUTS

https://drive.google.com/drive/folders/1gFkq0U_iedO4atrqI3-rq3RjRJ0tXl97?usp=drive_link
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MOCKUPS

https://drive.google.com/drive/folders/1_e-fLixRZc5qhZP9UjBQps79Zog5Bm8H?usp=drive_link
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MOCKUPS

https://drive.google.com/drive/folders/1_e-fLixRZc5qhZP9UjBQps79Zog5Bm8H?usp=drive_link
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MOCKUPS

https://drive.google.com/drive/folders/1_e-fLixRZc5qhZP9UjBQps79Zog5Bm8H?usp=drive_link
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MOCKUPS

https://drive.google.com/drive/folders/1_e-fLixRZc5qhZP9UjBQps79Zog5Bm8H?usp=drive_link


EWC 26 147

BRAND GUIDELINES ESPORTS WORLD CUP FOUNDATION

MOCKUPS

https://drive.google.com/drive/folders/1_e-fLixRZc5qhZP9UjBQps79Zog5Bm8H?usp=drive_link
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MOCKUPS

https://drive.google.com/drive/folders/1_e-fLixRZc5qhZP9UjBQps79Zog5Bm8H?usp=drive_link
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MOCKUPS

https://drive.google.com/drive/folders/1_e-fLixRZc5qhZP9UjBQps79Zog5Bm8H?usp=drive_link



